CYLLABUS

Course: Business Intelligence, FEC050

Course responsible: Klaus Solberg Sdilen

Place: Blekinge Institute of Technology, Sweden

Credits: 10 (Exame 5 p., Report 3 p., 2 p. for Participation)
Term: 2

Start date: November 1, 2005

Language: English

Technological solutions: eMail, Idenet, Marratech, Bl Software

Prerequisites: It is an advantage but no requirement for Students to have had courses in
Statistics, in the principles of Marketing, Scientific method, Strategy and
Entrepreneurship.

Grading: 50% on oral exam, 30% on Business Intelligence Report, 20% on active
participation.

Goal: The aim of the course is to provide students with the knowledge and the know how
for them to qualify for positions as “omvérldsanalytikere” (intelligence analysts) in
private- and public organizations.

Description of Content: The course consists of 12 lectures x 2 hours. In addition the
student is asked to write and present a real-life Bl report for a given company. Cases will
be assigned. Students may work in groups of up to 4 for the report. The content of the
lectures are as follows:

Lecture 1: Fundamentals of Competitive Intelligence - Definitions, History and Practice

Lecture 2: Information asymmetry and competitive advantage in the Global marketplace

Lecture 3: Means and Methods of Competitive Intelligence. Part 1: The influence of
Cultures

Lecture 4: Open Sources as a policy and a philosophy

Lecture 5: Means and Methods of Competitive Intelligence. Part 2: The Analytical
Toolbox

Lecture 6: Developing the model and conducting the analysis

Lecture 7: The Technology of Competitive Intelligence: Business Intelligence Software

Lecture 8: The Technology of Competitive Intelligence: Surveillance and Security

Lecture 9: Developing and Managing Business Intelligence Teams

Lecture 10: Industrial espionage and the Ethics of Information Gathering in Private and
Public organizations

Lecture 11: The Business Intelligence Report — Coaching I, with real life client

Lecture 12: The Business Intelligence Report - Coaching Il, with teacher



Literature: The student is asked to read the primary literature, articles assigned for each
lecture, and eventual PowerPoint presentations, which may be downloaded through
IDENET.
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Solberg Soilen, Klaus (2005). Introduction to Private- and Public Intelligence.
Studentlitteratur, Lund
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Fleisher, Craig S., Blenkhorn, David L. (2001). Managing Frontiers in Competitive
Intelligence. Westport, Connecticut: Quorum Books.
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